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KS4 
Learning 
Intent 

Autumn Term Skills Spring Term Skills Summer Term Skills 

 
 
 
 
 
 
 
 
 
 
Year 10 

R064 1.1, 1.2 & 1.3 The 
benefits of customer 
segmentation and how 
demographics are used to 
target specific customers 
 
 

R064 1.1, 1.2 & 1.3 
Identify meaning of 
segmentation and selecting 
the most appropriate form 
of segmentation for a 
particular 
business/situation.  
 

R064 3.1, 3.2, 3.3 & 3.4 
The product lifecycle, 
extension strategies and 
product differentiation 
 

R064 3.1, 3.2, 3.3 & 3.4 
Identify main elements of 
the product lifecycle and 
question the 
effectiveness of 
extension strategies and 
product differentiation 
 

R064 2.1, 2.2, 2.3 & 2.4 
What makes a product 
or service financially 
viable including costs, 
revenue, break-even 
and profit. 

R064 2.1, 2.2, 2.3 & 2.4 
To calculate business 
costs, revenue, profit and 
breakeven and 
understand their 
importance  

R064 1.4, 1.5, 1.6 &1.7 
Primary and secondary 
research 
 

R064 1.4, 1.5, 1.6 &1.7 
Identify the main types of 
research and understand 
their advantages and 
disadvantages. Apply 
learning to a business 
scenario 

  R064 4.1, 4.2, 4.3, 4.4 
& 4.5 
How to develop a 
marketing mix as a tool 
to attracting and 
retaining customers 
 

R064 4.1, 4.2, 4.3, 4.4 & 
4.5 
Identify the main pricing 
strategies, investigate the 
advantages and 
disadvantages of 
different promotion 
methods and make 
recommendations for a 
given business situation. 
 

R065 1.1, 2.1 & 2.2  

Identify potential customers 
and build a customer 
profile. And be able to 
carry out market research,  

 
 

R065 1.1, 2.1 & 2.2  
Explain the benefits of 
market segmentation, 
considering different 
demographics.  Undertake 
different market research 
methods and analyze and 
present results. Completion 
of Task 1 and task 2 

R065 3.1 & 3.2 Produce 
product designs for a 
business challenge and 
evaluate them using 
customer feedback 

 

R065 3.1 & 3.2 
Be able to draft different 
designs to meet a 
customer need and 
gaining feedback from 
target customers.  
Completion of Task 3 and 
task 4 

R065 4.1, 4.2, 4.3 & 4.4 
Calculate costs 
involved in a business 
challenge,  
apply an appropriate 
pricing strategy,  
review the likely 
success of a business 
challenge and identify 
the challenges when 
launching a new 
product 
 

R065 4.1, 4.2, 4.3 & 4.4 
Be able to create and 
justify a pricing and 
market strategy, 
explaining reasons why 
their strategy may be 
effective. Completion of 
Task 5 

    R066 1.1, 1.2 & 1.3 
Build a brand identity,  
plan brand ideas for a 
business challenge and 
promote a product.  

 
 
 

R066 1.1, 1.2 & 1.3 
Identify promotional 
objectives and methods 
of promotion. Apply 
theory to develop own 
brand and be able to 
justify decisions made on 
promotional campaign. 
Completion of Task 1 
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Year 11 
 
 

R064 5.1, 5.2 & 5.3 
Appropriate forms of 
ownership for business 
start-ups and  
source(s) of capital for 
business start-ups and  
the importance of a 
business plan 

 
 
 
R064 6.1 & 6.2 
The purpose and main 
activities of each of the 
main functional activities 
that may be needed in a 
new business including 
HR, Marketing, Operations 
& Finance 
 

R064 5.1, 5.2 & 5.3 
Identify the main forms of 
business ownership and 
capital and be able to 
explain their advantages 
and disadvantages. 
Recognise main elements 
of the business plan and 
their importance in the 
success of a business 
 
R064 6.1 & 6.2 
Understand the functional 
activities of all these 
departments and recognize 
that small organisations 
may have different set ups 
to large global businesses 

Completion of R064 Exam R064 Prioritise revision 
and apply knowledge to 
different scenarios in 
exam papers 

Optional retake of R064 
Exam 

R064 Prioritise revision 
and apply knowledge to 
different scenarios in 
exam papers 

R066 2.1 How to plan a 
pitch considering audience, 
objectives, venue, media, 
structure of pitch, personal 
appearance and plan for 
potential questions and 
responses 

R066 2.1 Be able to create 
a comprehensive plan to 
pitch a product and explain 
decisions for target 
audience, pitch objectives, 
choice of venue, media, 
structure of pitch, personal 
appearance and consider 
appropriate potential 
questions 
Completion of task 2 
 

R066 3.3 & 3.4 
Use and develop personal 
and presentation skills to 
deliver a professional 
presentation on a business 
pitch 

R066 3.3 & 3.4 
Be able to deliver a 
professional presentation 
using strong 
communication skills and 
respond to business 
questions on proposal. 
 
 
Completion of task 3 & 
task 4 

  

R066 3.1 & 3.2 
Develop personal 
presentation and 
communication skills to 
deliver a professional 
business pitch including 
giving and responding to 
constructive peer feedback 
 

R066 3.1 & 3.2 
Be able to identify key 
communication skills, 
including verbal, body 
language and visual aids, 
and apply them in practice 
scenarios. Offering and 
receiving constructive 
feedback 

R066 4.1 & 4.2  
Review the strengths and 
weaknesses of a proposal 
and pitch, review a 
professional pitch to an 
external audience and  
review a business 
proposal. 
 

 
 

R066 4.1 & 4.2  
Create a detailed 
evaluation of the 
business proposal 
identifying strengths and 
weaknesses in 
comparison to the 
original brief, and 
recommending 
improvements on how it 
could be refined. 

  


